
Sometimes I wonder what it 

would be like to never hear the 

names Kim Kardashian or Kate 

Middleton again, or to operate 

a grocery store checkout that is 

not lined with tabloids.

As a journalist, I am 

constantly reading. Keeping up 

with current events (not the 

Kardashians) is part of my job, 

and, I believe, part of being a 

cultured member of society. In 

such a time as this, with crises 

happening every day, I am 

always searching for important 

stories. 

But I am not always fi nding 
them. Or at least not before I 
sift through clutter. Amongst 
news of the latest Kardashian 
drama or Royal rumors, more 
important stories often go 
unseen. 

I do not have to be a 
journalist to recognize this. A 
2007 study by Pew Research 
Center showed that 87 percent 
of adults thought there was too 
much entertainment/celebrity 
coverage; 31 of 34 followers 
who voted on an Instagram poll 
I ran said the same. 

But the blame placed upon 
the media is twofold. Much 
of “the media” is, essentially, 
an echo chamber, refl ecting 
the views and attention of the 
people, which is increasingly 
celebrity-obsessed. 

We are all guilty of it: 
refreshing our Instagram feeds 
for updates on our favorite 
stars or zoning out to reality 
television every day. And it 
is defi nitely nothing new. In 
the 50s, teens and adults alike 
fainted at the sight of Elvis. 
People began lining up outside 
of Madame Tussaud’s in 1835.

But why is our culture so 
wrapped up in glitzy Hollywood 
happenings? For one, it is fun 
and social. Nearly everyone, 
especially younger generations, 
has access to social media. As a 
young person living in a stressful 
time, I know that catching up 
on gossip and mindless stories 
can be a welcome distraction. 

Th is may be the biggest 
reason society is so captivated 
by celebrity culture: it is a kind 
of white noise to block out the 
sirens of the world.

“In our society, celebrities act 
like a drug. Th ey’re around us 
everywhere. Th ey’re an easy fi x,” 

said psychologist James Houran 
in an interview to LiveScience. 

Although it makes sense, 
the absurd amount of celebrity 
attention does not come without 
a cost: while perusing superfi cial 
“news,” we forget about, or 
do not even see, catastrophes 
happening around us. For 
instance: Flint, Michigan. In 
2014, the water there was found 
to contain high quantities of 
lead and other toxins, leading to 
a severe lack of clean water. Th at 
was fi ve years ago, and though 
it got substantial coverage at the 
time, many are blind to the issue 
today. 

And yet, nearly everyone can 
summarize the recent celebrity 
college admissions scandal.

Th at is not coincidental; it is 
the fast-paced world of Internet 
and television we live in. When 
a crisis or disease outbreak 
occurs, we pay attention while 
it is on our newsfeeds. After 
one or two weeks, coverage and 
concern begins to fade away, 
ushering in the next awards 
show or scandal which seems to 
pique our interest longer.

Th e problem lies even deeper 
than this, however; there are 
many problems society is not 
even aware of at all. Just a 
few days ago, I read in a small 
literary magazine that Muslims 
have been held in Chinese 
concentration camps for years. 
Had I heard a word beforehand 
from television, magazines or 
social media? No. 

As I write this, the top 
trending topic on Twitter is 
the arrival of Kim Kardashian 
and Kanye West’s fourth child. 
Second is James Charles. 
Constance Wu’s outburst about 
the renewal of her show Fresh 
off  the Boat comes in at third. 

Scrolling the trends as far as 
it will take me, I see nothing 
about a current issue or global 
event. And it is not like we have 
a shortage.

I could say that journalism 
has  failed us, that EW and 
People and Inside Edition 
need not exist. But that would 
be impossible, and if I did, I 
would be a hypocrite. To say 
that journalism is shallow and 
mindless is to say that it is a 
separate entity from us, and it 
is not. Society is journalism; we 
are the subjects, the consumers, 
the stories. So when we only 
consume certain stories, should 
we really be surprised when 
more of them surround us? 

So although I cannot ask 

for celebrity journalism to be 
eradicated completely, what I 
can ask is that we take our noses 
out of it and look up around 
us. It takes the same amount 
of time to pick up a local 
newspaper or news magazine as 
it does to purchase People. Time 
spent catching up on the stars 
can be used to catch up on the 
people and causes that actually 
need public attention—those in 
the nitty-gritty of the real world. 
Instead of voting for American 
Idol, we could cast our votes in 
the 2020 election. 

So if you want to keep up 
with the Kardashians, we got 
you.

But do not lay all the blame 
on us.
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Top Google searches of 2018 
1. World Cup

2. Avicii

3. Mac Miller

4. Stan Lee

5. Black Panther

6. Meghan Markle

7. Anthony Bourdain 

8. XXXTentacion 

9. Stephen Hawking

10. Kate Spade

Sam HaneySam Haney//The BagpiperThe Bagpiper

Source: Google


