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The purpose of the Bagpiper 
is to truthfully report the 
news to our readers and 
to engage the audience in 
a variety  of platforms. We 
strive to be the main outlet 
in providing the meaning and 
signifi cance behind all news. 
Above all, we aim to uphold 
the ethical standards we 
see in the professional fi eld 
while serving all faculty , staff , 
students, and the community .

Cable not worth cost to consumers
In recent years 

streaming networks 
such as Netfl ix and Hulu 
have made their way into 
most everyone’s life. 

With having access to 
basically any show or movie, 
the viewer has ability to 
watch what they want when 
they want to. 

Netfl ix, which in 2015 had 
over 75 million subscribers, 
has nearly tripled its 
subscribers since 2012. 

As more households 
try to keep up with the 
fast-paced society we live 
in today, streaming sites 
offer an alternative way of  
entertainment rather than 
watching cable television. 

The actuality of  being 
able to sit down and watch 

a show the night it is on 
unrealistic. 

Television service 
providers (TSPs) are 
noticing this change too, 
and are drastically losing 
subscribers. 

It makes sense, though. 
Why pay a ridiculous 
amount of  money for 
channels consumers will 
not watch or have the 
time to watch? This is why 
streaming networks are 
such a better alternative to 
consumers. 

Paying a starting price 
of  $7.99 a month for 
both Netfl ix and Hulu, 
it is a cheaper substitute 
for cable television. With 
the average price of  cable 
and satellite television in 

the United States sitting at 
$99 a month, it would be 
much easier to pay less for a 
streaming service has more 
to offer.  

While streaming services 
do require internet in order 
to access the content, it 
would still be cheaper than 
paying for a cable bill. 

Someone who enjoys 
watching sports and never 
watches anything else 
should not have to pay for 
unwanted channels.

Allowing the consumer 
to cut the cable on channels 
they won’t use would 
overall lower the price of  
the service. 

TSPs  prevent this, though, 
and instead sell packages in 
which consumers are forced 

to pay for something they 
will never use. 

At the same time, having 
a subscription to a TSP may 
not be necessary at all. 

With an inexpensive 
standard television antenna, 
access to many local 
channels are available for 
free public viewing. 

By using this along with a 
streaming service, watching 
television would be no 
different, and it would be 
done at a lower price. 

Whether it is the news or  
a late-night comedy show,  
entertainment has become a 
necessity to our culture. So 
why should we be throwing 
our income into TSPs who 
continue to benefi t from 
our loss? 


