
“We spent 10 days in Scotland and four days in Eng-
land,” said Hartlage.

Performing was not the only object on the agenda. 
There were many local landmarks that were points of 
interest including Buckingham Palace, Westminster 
Abbey, the Tower of London, and the London Bridge.

Not only did students immerse themselves in the old 
castles and ancient architecture, they also went on a 
hike of the country side. Arthur’s Seat is the main peak 
that overlooks Edinburgh. The cast and crew tackled 
this massive mountian.  

“I didn’t think I’d make it up the peak. I’m really out 
of shape,” said Curry. “It was defi nitely worth it.”

Advice is important when going to another country,  
whether receiving it or giving it. 

“We were told to wear shoulder bags and to wear 
them in front of us so we don’t get pick pocketed,” said 
Hartlage. 

 “Don’t be afraid to go off the main streets,” said Cur-
ry, “because that’s where you fi nd the best things.” 

Despite some of the diffi culties, Bundy said there 
were many memorable aspects of the trip. 

“The best part of the trip was just exposing kids to 
different cultures and the thrill of performing before an 
international audience on an international stage.”

For Bundy, it is a simple story. “I can’t really think of 
anything I would have rather done with my life. Ex-
posing kids to the world has been my pleasure and I 
have always maintained that there is no better experi-
ence than helping kids realize the power of their own 
creativity. I’ve seen how the arts have changed the lives 
of so many kids over the years and that has been magi-
cal.”

Service sends surprises>>talent travels abroad cont.

Favorite Birchbox product

Product: Tinted Moisturizer

Brand: Jouer

Price: $38

>>

If someone told me I would be interested 
in makeup when I was 14, I would not be-
lieve them. When I was 12, my mom told 
me I should start wearing makeup. I told 
her I would never wear mascara or make-
up. Now, when I go out with barely any 
makeup on, I always have one thing on: 
mascara.

While watching beauty videos on 
YouTube, I came across a make-up guru by 
the username of missglamorazzi. She intro-
duced me to a serv-
ice called Birchbox. 
Birchbox is a $10 a 
month subscription 
service which in-
cludes shipping.

Each month us-
ers receive four to 
fi ve deluxe sized 
samples. Deluxe size is a sample that can 
be used more than once. These samples 
range from makeup, skin-care products, 
hair products, and fragrances.
    I love the concept of this service because 
it allows people to try before they buy. An-
other benefi t is being introduced to new 
makeup brands. 

Birchbox also has a great program called 
the points program. For every sample re-

ceived, users can rate the  products. Every 
product that is rated earns 10 points, and 
every 100 points equals $10.
    While most people might think the web-
site is hard to navigate, this website is not 
at all and it is really easy to fi nd products 
users are looking for. 

It is separated into fi ve sections which 
are the home page, the magazine where 
makeup tutorials and advice columns are 
featured, the brands offered, a box show-
ing users previous boxes they have re-
ceived, and a place for users to buy their 

favorite products.
From the 30 products 

or so I have received, 
three products have 
caught my eye. I have 
bought nail polish and 
two lip glosses. Birch-
boxes come on either 
the tenth or the eleventh 
of each month.  Since I 

subscribed to Birchbox fi ve months ago, 
I have never had problems receiving the 
products.
    With over 50 brands including NARS, 
Too Faced, Benefi t, and Philosophy, users 
are bound to fi nd something they like. I 
love this service and will defi nitely keep 
subscribing. It is like receiving a birthday 
present every month.

Allison Werner
Staff Reporter
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