
If one wanted to spend their 
night relaxing in front of the tel-
evision set in the year 1954, their 
options would most likely be the 
news or a family-friendly sitcom.

Today an evening in front of 
the TV screen could consist of 
anything from a graphic crime 
drama, to a show profi ling teen 
moms, or even a series where 
drinking and other risky behav-
iors are normal for the show’s 
characters. 

“Over the past few decades 
TV, or just media in general, 
has changed dramatically, not 
just with special effects or sound 
quality, but also in content,” said 
junior Anna Patterson. 

The rules of what are and are 
not allowed to be showed on TV 
are constantly being pushed. 

“TV tries to 
get ratings, and 
so they drama-
tize a lot of is-
sues regarding 
drugs, alcohol 
and sex. Con-
sequently, kids 
and teenagers 
have misper-
ceptions about 
the reality of 
a lot of their 
choices,” said 
Executive Di-
rector of Indiana University Stu-
dent Television Clare Krusing. 

The increased amount of adult 
content has even affected chil-
dren’s TV  programming in mul-
tiple ways.  

“I think our children are much 
more aware of the global world 
around them at an earlier age, 
which is great,” said Krusing. 

Others, who do not like the 
mature content, believe the way 
to fi x adult content in children’s 
shows is to replace it with more 
educational programming. 

“There are people who have 
infl uence on our business, but 
they don’t know it: senators and 
congressmen. They require us to 
run three hours of educational TV 
on Saturday mornings. But kids 
don’t watch TV to be educated, 

they watch to be entertained,” 
said general manager and presi-
dent of Independence Television 
Co., Inc. Bill Lamb. 

Lamb said because they 
stopped showing their old car-
toons, the number of viewers 
plummeted. Instead of watching 
cartoons on their stations, they 
watched them on cable channels. 

“What good will [educational 
shows] do if there’s no one to 
watch,” said Lamb, who related 
the situation to the falling tree in 
the forest scenario. 

Nearly every American views 
fi ve hours of TV per day, accord-
ing to The Times Live. TV is a ma-
jor part of the lives of Americans 
and has become a major part in 
infl uencing society.

“I think TV and the media play 
a huge role in impacting the in-
formation we receive and our 
perceptions of the world around 
us. I think TV can affect the sim-
plest things such as what kind of 

toothpaste we buy, 
to very signifi cant 
things such as what 
we value in our lives 
and the way we per-
ceive ourselves,” 
said child and ado-
lescent advanced 
registered nurse 
practitioner Megan 
Hoskins.

The media is 
viewed closely by 
many people around 
the country and 

around the world. This enables it 
to infl uence trends such as fash-
ion, music, and language.

“TV parallels a lot of what’s 
happening in today’s world, and 
that’s why people can relate to 
many of today’s shows. But TV 
also has been infl uential in set-
ting style and cultural trends that 
are often further ahead socially 
than what the mainstream may 
be representing,” said Krusing. 

While there have been advan-
tages to the widespread viewing 
of TV, there have also been nega-
tives. 

“Today, we can hardly turn on 
the TV without hearing or see-
ing some sort of profanity. This 
can have a very negative infl u-
ence of what is right and wrong to 
the youth of today. Modern me-

dia needs to clean up what they 
broadcast.” said Patterson.

Lamb said “Family Guy” has a 
large and growing following be-
cause it is funny and outrageous, 
and has a major shock value.

“They push the envelope as far 
as the FCC (Federal Communica-
tions Commission) will let them. 
“South Park” pushes even further; 
beyond any defensible measure 
of good taste,” said Lamb.

 After examining where TV 
started, and observing where it 
is now, many wonder: what does 
the future hold for TV?

 Krusing predicts that reality 
will become even more abundant, 
and there will be more competi-
tion from cable and premium 
channels to produce new, innova-
tive series.

 “It’s a hope that a wide audi-
ence can take advantage of this 
work because this is where many 
of our ground-breaking societal 
changes come from in the begin-
ning,” said Krusing.

Lamb believes the future of TV 
lies with those that can make it 
more local and show its impor-
tance to viewers.

“We are committed to being 
more local. People want a local 
connection. They want to know 
what’s going on in their world, 
not New York.  I really believe in 
the future of TV,” said Lamb.
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“Less 
commercials 
because it 
ruins the 
‘wow factor’ 
especially in 
movies.” 
JESSICA MCNALLY
Freshman

“I hate the 
laugh track. 
[The TV shows] 
overuse it 
and it makes 
things boring 
and awkward.” 
CHASE DYER
Sophomore
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“Not as many 
Jersey Shore 
reality shows. 
They’re 
pointless.” 
CHRISTIAN THOMAS 
Sophomore

“Less 
commercials 
and more 
educational 
TV, but don’t 
take the fun 
out of it.” 
ANDREW FISCHER
Junior

”
“

 
TV tries to get 
ratings, and so they 
dramatize a lot of 
issues regarding 
drugs, alcohol, and 
sex.
CLARE KRUSING
Indian University Student 
Television Executive Director

Over time TVs’ appearance has changed 
just as much as the shows aired DI

Dyou
KNOW?

•  Kids who watch fi ve 
or more hours of TV 
are more likely to 
smoke and be over-
weight.

• Average American 
children wittness 
200,000 violent acts 
on TV by age 18.

• Each hour of TV 
watched increases 
kids’ risk for attention 
problems by 10 per-
cent.
Information from KidsHealth

“I would take 
off  all the 
non-relivant 
shows and put 
something 
more 
interesting on.” 
EMILY BREWER
Senior
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T is your
favorite
TV show?

go to www.fchsbagpiper.
wordpress.com to let us 

know in a survey

SURVEY TAKEN OF 260 STUDENTS 
DURING FIRST AND SECOND PERIOD 
ENGLISH CLASSES

of students think 
that the media has 
a negative infl uence 
on society33

%

82%of students think 
do not think that TV 
should be regulated 

more strictly  

69%of students think 
that society as a 

whole watches too 
much TV
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Additional Reporting by 
Danielle Rehor, Kara Beard, and 

Lauren McNeeley


